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By Bill Schley, Jr Carl Nichols

N.W. Widener, United States, 2010. Paperback. Condition: New. 2nd. Language: English . Brand New
Book ***** Print on Demand *****.Winner of the Best Marketing Books Award from Strategy +
Business Magazine. There s a Big Idea waiting inside your brand that can make you #1. Find it and
shape it yourself or competitors and customers will do it for you. And we promise, you won t like the
tagline. A few years back, a best seller called Why Johnny Can t Read shocked the education
establishment and revived the lost art of phonics. Now, Why Johnny Can t Brand blows the lid off
the marketing establishment by reviving the lost art of the Big Idea. According to Bill Schley and
Carl Nichols, Jr., modern branding is a daily choice between real, muscle-building ideas and an
immense smorgasbord of empty-caloried junk. The stakes are huge, especially in a world with 155
kinds of shampoo. So why do so many good companies choose wrong? In fact, why do most fail to
differentiate at all handing what some call an unfair advantage to the few who do? The surprising
answers, and the exclusive, eight-week prescription to fix it, are here in Why Johnny...

READ O NLINEREAD O NLINE
[ 4.56 MB  ][  4.56 MB  ]

ReviewsReviews

This book is wonderful. It really is writter in easy words and never difficult to understand. I am quickly can get a satisfaction of reading a created ebook.
-- Ca r ley Huels-- Ca r ley Huels

Basically no words to explain. I actually have study and that i am sure that i will gonna read once more again down the road. You are going to like just how
the blogger publish this pdf.
-- Ms. Ta m a r a  Ha ckett DV M-- Ms. Ta m a r a  Ha ckett DV M
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