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Praeger. Paperback. Condition: New. 295 pages. Dimensions: 9.2in. x 6.1in. x 0.8in.Designed to meet
the needs of both the public relations education and public relations practitioner communities, this
comprehensive text explores the types of research most used in public relations practice. The first
introductory-level volume to treat the subject in depth, Public Relations Research provides a
theoretical framework for reader application, defines the knowledge necessary for public relations
research, elaborates upon informal and formal research methods, and describes the techniques
involved and provides models for subsequent use. Following an introductory chapter that redefines
the nature and role of public relations research, the book is divided into two major sections. The
first deals with informal research methods and covers research foundations, environmental
monitoring, informal research, secondary research, and the use of computers in research. In Part
Two the authors describe formal research methods, addressing issues such as intermediate
research considerations, the use of survey questionnaires, data and content analysis, reporting
survey results, and quasi-quantitative procedures. Ideal as an undergraduate and graduate level
text in public relations, this volume will also be an indispensable guide to research practice for
entry-and-junior-level public relations specialists. This item ships from multiple locations. Your book
may...
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It in one of the most popular book. I am quite late in start reading this one, but better then never. Once you begin to read the book, it is extremely di>icult
to leave it before concluding.
-- Ca m ylle La r son-- Ca m ylle La r son

A brand new e book with an all new standpoint. it was actually writtern very properly and beneficial. I am just very easily will get a satisfaction of studying
a composed publication.
-- Esper a nz a  Pollich-- Esper a nz a  Pollich
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